stay connected

Dear friends!

“ sow,

weed and h arvest together , that ’s

my mot to . this rel ates to the urban far ming
project on our roof that my tenants
adopt as if only natur al , as well as to

the business culture of the companies
proper .
joining hands in get ting things done
and reap the benefits of joint efforts ,
that ’ s what i find it is all about.”

Let me extend a warm welcome to Zuidpark, my dream
come true. I am happy to share with you my experiences,
successes and lessons learned. Bringing about change in
the world of real estate is often a matter of going against
the tide. But the rewards are great when one succeeds!
I am inviting you to look at the different aspects of Zuidpark and pose as many - critical - questions as possible.
Only by being mutually open and honest can we learn
from each other. And learn is what we should do in our
line of business, each and every day. Resting on one’s
laurels will surely not only result in unpleasant encounters
with clients and banks, but also with the present generations that expect more than vague promises. They wish to
feel sincere involvement, they wish to sense a passion for
the merger of sustainability with practicality and efficiency. We work for these generations and our efforts are not
based on yesteryear’s marketing tricks but on sincerity
and integrity, that I consider to be the very fundament of
today’s marketing. To fully understand our modern societies is the condition without which we cannot build and
renovate for the future.
It is a great honour for me to welcome you in Amsterdam
and I sincerely hope that you will return home filled with
new ideas.
Let’s therefore sow, weed and harvest together!
Jan Huijbregts

JAN HUIJBREGTS

“Is it visionary or brilliant marketing? Facts are:
Zuidpark is fully occupied, I do not need to offer
rent-free periods and I succeed in attracting top
companies. So, it might be a question of both.”
“Zuidpark is created for the new generation of
entrepreneurs: where sharing is more important than
having, where fun and non-competitive and nonhierarchical work atmosphere go hand in hand, thus
favouring cooperation and social cohesion.”

ZUIDPARK

“Zuidpark proves that one can turn an ugly concrete
Moloch into an attractive, sustainable place of work,
where tenants can make their own choices in interior
decorating and in making their dreams come true.
An office is more than a workplace. It is a world
where everything becomes possible. The new way of
working that I promote involves inspiration, created
by lots of space and air. It also involves improving
health, food and even scents. In my buildings people
are in high spirits. Why? I create synergy between
energy and inspiration through my interior design,
the experiences I offer, the nature around us and the
ideas that we share.
Each of us could just as well work at home, so going
to the office needs to be hyper attractive.
This is where the whole becomes more than the
sum of parts. This is where we find the future of our
success.”

THINKING CASH

For Jan Huijbregts ‘cash’ does not uniquely represent
material value, but translates into:
CREATIVE

(as opposed to bureaucracy)

AUTHENTIC

(preserving the past to create the presence
to inspire the future)

SOCIAL

(pure and simple engagement)

HOSPITABLE 	

(‘ location, location, location’ becomes
‘relation, relation, relation’)

Zuidpark is thus much more than an office building:
it is an environment for people by people, a meeting
place, where people communicate and share and
exchange experiences.
It is a community; so much more than just a
workplace.

CO-WORKING

“I strongly believe in co-working and that’s why I
made a lot of space available to achieve that. A light
and easy environment with permanent tenants
and unexpected passersby, who enter into natural
relationships that grow organically.
Co-working, not only as a social alternative, but as
a successful business model, representing serious
thinking about cohesion, a green society and shared
responsibilities.
In times of crisis, people tend to withdraw, to back
away.
I on the other hand am convinced that of all times
it is then that one must find, challenge and support
each other.”

STAY CONNECTED

“I do not wish to just rent out square metres. What I
want is to create viable spaces.
Space in heads and hearts, space for ideas and ideals.
So call me an idealist; I don’t mind. What I like to do
is to connect different concepts; to think laterally. I
am not an engineer; I am a creator of environments.
For me Energy for All means that all and each of
us should be offered a chance to get the best out of
ourselves, in the ideal environment.
Looking out of the windows in Zuidpark one sees
rows of radishes and pumpkins; an office is a warm
meeting place, there’s real coffee and people talk
about real subjects, about subjects that count.”

INTEGRITY

“I am very proud of our Connectorium, an
auditorium where one can discuss and learn. Learn
from each other or from experts that we invite.
A subject could for example be ethics in the real
estate world… I am convinced that also our young
colleagues have a need for guidelines and field
experts explaining the line between decent and
indecent. Who shows the road nowadays? We can
only have trust in what we respect and we only
respect integrity. So, it all starts with integrity.”

NEW WORK REVOLUTIONS

“Finding a system in which we can fit a new way
of working, that’s what I dream of. To be able to
offer the full package of services, networks, options
and opportunities. An internal social network that
participates in opinion polling on such matters as
the quality of the building and services. Discussing
a shop, a restaurant, the bank on the corner.
A modern, a new-fashioned community. I call that
New Work Revolutions.”

SUSTAINABILITY

“Sustainable construction means a drastic
reduction of CO2. Let me give you an example: the
construction and later demolition of a building
account for 68% of its CO2 footprint. Heating, air
conditioning, waste, etcetera for another 32%.
If we decide to no longer demolish, we will really
significantly limit CO2 emissions.
In other words: treating buildings in a different way
is absolutely necessary. And that involves without
saying a new way of looking at waste, furniture,
heating, transport to and from the offices, efficiency
and transparency of costs involved. My idea will only
work if the whole process will be made sustainable.”

ZUIDPARK IN FIGURES

Completely renovated, Zuidpark reopened its doors
in 2012: a surface of 15,000 m2 high-quality office
space, with 800 m2 of co-working space for SMEentrepreneurs and a mini conference centre with
auditorium (Connectorium) voor 200 guests.
The roof features a unique urban farm of
3,000 m2 with herbs, vegetables and fruit. Zuidpark
furthermore houses the Olympic Lounge and
the Confiteria Belgrano. Another highlight is its
charging centre (Europe’s largest) for electric taxis,
also offering Park and Ride facilities. The entire
complex holds A- en B-energy labels.

NOTES

NOTES

NOTES

Watch the Zuidpark videos on www.zuidpark.nl or scan the QRcode:

“u nderstanding

differences bet ween

gener ations is essential when one wishes
to de velop a successful workplace for
e veryone bet ween the ages of
e ach gener ation ,

X, Y

or

20

and

65.

Z,

has its

own experiences that le ad to specific
preferences , e xpec tations and work
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st yles .”

